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SFAC-NCDEX National Conference on New Age Agri-Marketing Solutions 
FICCI Conference Hall, Tansen Marg, New Delhi; 25 February 2014

A one day National Conference on New Age Agri-Marketing Solutions was organized on February 
25th, 2014 at FICCI Conference Hall, Tansen Marg, New Delh by Small Farmers’ Agri-Business 
Consortium (SFAC), in collaboration with National Derivatives and Commodities Exchange 
(NCDEX) and Federation of Indian Chambers of Commerce and Industry, with Reuters Market 
Light (RML) as the Knowledge Partner.

The Conference was organized against the backdrop of the buoyant performance of the agriculture 
sector   in recent years, reflected in a healthy overall rate of growth of a little over 4% during the 
XI Plan, as well as robust expansion in crop production and agricultural exports.   There is ample 
evidence that Indian agriculture is successfully integrated with market demand and almost three 
fourths of the value of the agricultural GDP comes from commercial crops, dairy and meat products 
as well as horticulture.  In this scenario, the agricultural marketing environment is facing a number 
of challenges and different categories of stakeholders are responding in innovative ways to address 
these new demands.  The objective of the Conference was to showcase emerging models of new 
approaches to agricultural marketing,  which are led by stakeholders across the spectrum.  These 
include government agencies, private sector bodies as well as Farmer Producer Organizations.  The 
“New Age Solutions” were shared with a diverse audience consisting of representatives of Central 
and State Government agencies, private sector companies, banks, Farmer Producer Organizations 
and the media.

“Inaugral Session” From (L-R): Samir Shah, Pravesh Sharma, Ashish Bahuguna, T. Nanda Kumar, 		
			     	   Ashok Gulati, Nidhi Nath Srinivas
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The Conference was divided into three parts, 
each highlighting significant innovations and new 
practices adopted by different sets of stakeholders.  
The agenda for the discussion was set in the 
inaugural session,  which was introduced by Shri 
Pravesh Sharma, Managing Director, Small 
Farmers’ Agri-Business Consortium.  He placed 
the discussion at the Conference in the overall 
context of rapid and positive changes taking place 
in the agricultural scenario of the country.  The 
most significant among these is the steady growth 
of the sector since the beginning of the XI Plan,  
culminating in an overall growth rate of 4.1% at 
the end of the XI Plan period.  He also pointed out 
the essential commercialization of the agriculture 
sector, with over three fourths of the value of the 
agricultural GDP coming from non-cereals.  Shri 
Sharma observed that, contrary to the popular 
perception, a number of innovations had been 
undertaken  in agricultural marketing on the part 
of State Governments,  private sector companies 
as well as Farmer Producer Organizations.  He 
hoped that the Conference would help to showcase 
some of these innovations and create a positive 
environment in favour of continued reform in 
agricultural marketing. Amit Mehra, MD, Reuters Market Light

“Inaugral Session” From (L-R): Samir Shah, Pravesh Sharma, Ashish Bahuguna, 	
				      Ashok Gulati, T. Nanda Kumar

Pravesh Sharma, MD, SFAC
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Shri Samir Shah, MD, NCDEX, in his welcome remarks,  stressed the importance of ercome 
constraints faced by producers in getting a fair return on their produce.  Empowering farmers 
with the right knowledge at the right time is an essential pre-requisite of a fair and transparent 
agricultural marketing system.

Shri Ashish Bahuguna, Secretary, Department of Agriculture and Cooperation, Government 
of India, in his special remarks welcomed the initiative to organize the Conference and hoped 
that models and experiences which were showcased during the day would reach a much wider 
audience.  He underline the commitment of the Central Government in working with the States 
and other stakeholders to usher in genuine reforms in agricultural marketing.  However, he also felt 
that this process could not be forced on anyone and its acceptance among the farmer community 
to market players and government agencies was essential.  He observed that technology could 
play a greater role in accelerating the flow of information across diverse stakeholders and help to 
overcome physical constraints in agricultural marketing infrastructure.

Shri Ashok Gulati, Commission for Agricultural Cost and Prices (CACP), in his Keynote 
Address, laid stress on key objectives of agri-marketing and how these objectives can be realized 
under the current and emerging market dynamics.  What is of utmost importance is the fact that 
the farmer should get the best price for his produce and at the same time the consumer should get 
the best deal in purchasing the produce.  He pointed out that best practices from around the world 
need to be studied and a relevant model developed for special conditions that are prevalent in India 
to develop market efficiency.  Open policy for export and import of agricultural produce will help 
in creating price stability in the market.

Shri T. Nanda Kumar, Member, National Disaster Management Authority and the incoming 
Chairman of the National Dairy Development Board, in his Theme Address, said that government 
should create an enabling environment for differentiated market systems in the country.  He 
highlighted that management of inputs and knowledge should be the key to provide a transparent 
price discovery mechanism for the farmers .  Shri Nanda Kumar also threw light on the relevance of 
innovation based on climatic conditions, soil type and crop type for addressing regional variations 
in the country.

“Techical Session I” From (L-R): Anil Meshram, G.V. Rau, D.K. Jain, A.K. Haral



Innovations in Regulatory Framework of Agriculture Marketing
The session chaired by Shri D.K. Jain, Addl. Secretary, Department of Agriculture and Cooperation, 
dealt with the theme of the regulatory framework of agriculture marketing.  The session addressed 
the issue of reforms and policy change needed in the agriculture sector, keeping in view the changing 
dynamics and the infusion of information technology for the benefit of farmers and consumers. 
 
Speaking on Modernization of APMC Market Yards in Karnataka through Public Private 
Partnership, Shri G.V.K. Rao, Government of Karnataka, began by giving an introduction to 
Karnataka Agricultural Marketing Policy 2013. The policy aims at, “Creating hassle free transparent 
and efficient market for the agricultural produce through use of technology at all stages and help 
discover true price through increased competition and empower the farmers to obtain best price for 
their produce.” He spoke about the importance of fixing information gap faced by farmers to secure 
better price realization, when the farmer visits the market to sell his produce. Karnataka Government 
is reforming its policy to bridge the perceived gaps as recommended by Karnataka Agricultural 
Marketing Reforms Committee. He gave a detailed view on the journey of reforms of Karnataka 
Agricultural Marketing Policy (KAMP) from 2003 to 2013 and the way forward.

Shri Anil Meshram, Government of Tamil Nadu, started his address by drawing audience attention 
to the present Regulatory framework in Tamil Nadu and its evolution over the years. He talked about 
the objectives of Tamil Nadu Agricultural Produce Marketing (Regulation) Act, 1987 and Rules, 
1991 and the successful Marketing practices in Tamil Nadu. He elaborated on the infrastructure 
creation at APMC yards, encouragement to private markets in Tamil Nadu and promotion of markets 
in PPP mode in Terminal Market Complexes (TMC).  Shri Meshram explained the importance of 
aggregation and e-auctioning farmer produce, promotion of commodity groups and formation of 
FPOs in nurturing a healthy environment for Agricultural Marketing and Agri Business.

Shri A. K. Haral, Government of Maharashtra, spoke on the development of Integrated Agri Value 
Chains through Public Private Partnership in Maharashtra. Shri Haral elaborated on the objectives 
of PPP in agriculture sector of the Government of Maharashtra and the progress made so far in 
creating an enabling environment. Taking it further, he explained impact of PPP-IAD projects, 
benefit to the farmers and the learning’s that the government has had from these projects. Through 
his presentation, Shri Haral gave a detailed view of each and every project undertaken and impact felt 
through technology dissemination, mechanization, transparent procurement system and long term 
private investment etc

Shri Alok Srivastav, Synergy Technology, spoke on the concept and impact of Rythu Bazar in 
Andhra Pradesh. Rythu Bazar is a model market concept being implemented by Government of 
Andhra Pradesh to support vegetable producers and consumers. Shri Srivastav gave a detailed view 
of the concept and idea behind the Rythu Bazar model, its operation and management. Shri Srivastav 
further spoke on the system of ICT being used for market linkages and management. He elaborated 
on the implementation approach, financial viability and future possibilities of expansion of the model. 
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Market-led Solutions to Agriculture Marketing
Chaired by Dr. Ramesh Chand, Director, NCAP , the session focused on marketing innovations 
anchored by private sector companies.

Taking a session on “Krishidoot: Technology platform to integrate farmers in the value chain”, Shri 
Amit Mehra, MD,  Reuters Market Light, began by giving a brief overview of RML service- Award-
winning highly personalized, unbiased, and actionable information empowering farmers to increase 
income, reduce losses and improve productivity. The entity is powered by hundreds of RML’s local 
full-time content and agri professionals, behind the daily SMSs to farmer’s mobile phone across 
all handsets and operators. Launched under the aegis of SFAC, Krishidoot is a shining example of 
Public Private Partnership in India that brings together farming communities and agri businesses 
on an easy- to-use, universal ICT based platform. Providing access to lakhs of farmers, hundreds 
of farmer groups and thousands of agri businesses, Krishidoot aims at adding a new dimension to 
significantly enhance the agri ecosystem in India.

In the  session titled  ‘Market Led Solutions to Agriculture Marketing’, Shri Pankaj Khandelwal, INI 
Farms, started with a brief introduction of INI Farms and spoke about the objectives, operational 
techniques and the present status of INI Farms. INI Farms envisions becoming the largest producer 
and exporter of Horticulture products (Pomegranate, Banana and Pineapple) from India enhancing 
productivity (2X) and Quality (3X).  He explained in detail the processing and packaging techniques 
of pomegranates and bananas and listed out the markets where his products are exported. Citing 
examples such as ban on Indian grapes in Europe in 2003 and 2009, Shri Khandelwal said that the 
industry has learnt some lessons. He also talked about the increasing importance of branding and 
sales know how in the sector and shared significant insights in post harvest handling of produce  
such as apple, pomegranate, banana and onion.

“Technical Session II” From (L-R): Bryan Lee, Sachid Madan, Ramesh Chand, Amit Mehra, 	
				             Pankaj Khandelwal, Siddhi Karnani, Anurag Agarwal
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Ms Siddhi Karnani and Anurag Agarwal,  of Parvata Foods, introduced the company as a social 
commercial enterprise playing a major role in the marketing of North East ginger. The focus is to 
build value chains in fruits, vegetables and spices from North East and Eastern India. Elevating 
the living standard of farmers of difficult/hilly areas by integrating them with main value chain 
(by eliminating unnecessary multiple middlemen) is the social objective. From a commercial 
standpoint, the products are organic or pesticide residue free, witnessing increasing demand from 
west with value addition via processing, packaging and branding. Their endeavor at popularizing 
the ginger grown in North East has met with commendable success and today, the company has 
created linkage between the ginger farmers of North East and Mother Dairy.

Shri Bryan Lee, Krishi Star, a venture started by a few enterprising entrepreneurs  in Maharashtra, 
spoke on “Integrating farmers in the value chain: Case Study: Tomato Puree for Italian Chefs in 
Mumbai.” He gave a detailed view of Krishi Star’s vision, management team and the business model 
behind the successful venture. Krishi Star uses a very focused and methodical approach to create 
direct linkages and opening up new markets for the tomato cultivators of Maharashtra. The entity 
has successfully integrated small farmers of tomato in Maharashtra in the value chain and has helped 
in the development of a farmer owned capacity and linking this facility to markets. The company 
is planning to set up plants in Narayangaon and Sinnar in Maharashtra to tap the tomato markets 
there and create a linkage for these farmers by producing tomato puree for Italian chefs in Mumbai. 

Shri Sachid Madan, ITC, discussed several models that could be used for sourcing farm produce 
from farmers. Identifying geographical locations and diverse market needs as the reasons for the 
inefficacy of the existing mandi model, Shri Madan suggested three different models, namely, ITC’s 
e-Choupal solution, ITC-BAIF Dhruva-VAPCOL and a value chain model for potato cultivators 
as plausible solutions to help small farmers receive more remuneration for their produce. The ITC 
e-Choupal Solution is the world’s largest rural digital infrastructure focusing on creating digital 
infrastructure for farmers, facilitating human organization, creating physical infrastructure, 
providing agriculture extension services and generating community assets. On the sidelines of 
e-choupal’s successful initiatives, he talked about the Choupal Pradarshan Khet which is a unique 
initiative by the company for demonstration of latest technology to farmers.

“Technical Session III” From (L-R): Shubhendu Dash, S. Ramanujam, Sanjeev Chopra, 	
				              Bhaskar Reddy, Ashish Mondal, Shriram Gadhve
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Chaired by Shri Sanjeev Chopra, Department of Agriculture and Cooperation, the session 
theme was the role of Farmer Producer Organizations in innovative agricultural marketing.

Shri Ashish Mondal, Action for Social Advancement (ASA), took the opportunity to share his 
experience in Madhya Pradesh, in the creation of Farmer Producer Company in cotton and soya 
sector. He spoke on the journey of creating FPC’s in the state from pilot phase to the expansion 
stage. Shri Mondal briefed the audience on the right business mix for FPCs which includes crop 
seed production, contract farming for market linked production of crops, aggregation and trading, 
agriculture inputs for the farmers and agriculture extension services for the farmer. He spoke further 
on the relevance of managing supply chain logistics and creating an enabling environment for the 
formation of FPCs. 

Dr Bhaskar Reddy, Syngenta Foundation, India, presented a case study on Export of Vegetables 
through FPO – Corporate Partnership. He began by explaining the requirements of farmers today, 
in view of the prevailing market needs - Technology, Services, Access to Markets. Dr Reddy stressed 
on the fact that farmers must be provided with requisite extension services in the area of technology,  
legal, financial, and market access to create an enabling work environment. He outlined the need for 
definitive market surveys to understand consumer needs so the farmer can fine tune his offerings 
accordingly. The session concluded with Dr Reddy sharing some learning’s at Syngenta Foundation 
India - Introduction of modern agriculture technologies, organizing farmers into small groups, 
encouraging collective marketing, developing low cost extension agents or ajivika mitras etc 

Speaking on ‘Marketing of spices by FPO’, Shri Shubhendu Das, Ranthambore Producer Company 
Limited, gave a brief overview of access development services and strategy for interventions based 
on organizing producers, aggregating surplus and integrating producers in the value chain. He spoke 
about Chilli value chain dilemma and how through interventions in backward and forward linkages 
Ranthambore Producer Company has been able to create value for its members. He delved upon the 
challenges the company faced today, from lack of Infrastructure to working capital support etc and 
the opportunity that lay ahead of them in terms of the upcoming product range. 

Shri Shriram Gadhve, Vegetable Growers Association of India, spoke on production and direct 
marketing of vegetables in Mumbai-Pune region. He presented the case study of Junnar Farmers 
Producer Company Ltd. under the National Vegetable Initiative scheme of SFAC and its impact. He 
spoke about how collectivization of farmers is helping them reap the benefits of economies of scale 
while procuring inputs such as seeds, fertilizers, pesticides, and technology. Shri Gadhve also delved 
on the impact of technology in increasing production and reduction in input cost by utilizing means 
such as drip irrigation and mulching paper technology thereby enhancing the margins. He stressed 
on the need to develop low cost technology and tools (mechanization) to increase yields.

Shri A. Srinivasa Ramanujam, Adani Agrifresh Limited, gave a glimpse on Adani Group’s initiative 
in modernizing the apple value chain in Himachal Paradesh. He spoke about the major issues that 
are afflicting the growth of domestic apple market and key factors that are required to turn the tide 
for the domestic apple growers. Shri Ramanujam focused on the ways and means to develop a robust 
and effective supply chain, based on providing extension services both for pre harvesting and post 
harvesting. The session harped on key transformations in the supply chain, implemented by Adani 
Group, which resulted in better price realization for the apple growers and enhanced knowledge 
about the needs of the buyers.

Farmer Producer Organizations and Value Chain Integration
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The closing session wrapped up the daylong Conference with three thematic presentations on 
the vision of agricultural marketing as seen from the perspective of the Ministry of Agriculture, 
Farmer Producer Organizations and industry respectively.  These three presentations summarized 
the challenges and issues confronting agricultural marketing at the current juncture and gave out 
pointers to the emerging solutions over the next few months and years.

Speaking on ‘Vision of Agri-marketing in the XII Plan’, Shri Narendra Bhooshan, Department of 
Agriculture and Cooperation, expressed concern on lack of proper infrastructure that is hampering 
the sector’s growth. Key to success would be bringing together these small and medium farmers 
into the main stream of agri-marketing by giving them access to knowledge, technology and credit 
linkages, for a better bargaining power. Shri Bhooshan outlined broad vision of Agri-Marketing 
and the reforms that are needed in the present national agriculture market regulatory policy. He 
concluded by talking about expected challenges that need to be surmounted in order to further the 
pace of growth in the agriculture sector – willingness of states on APMC reforms, credit facilities, 
trained manpower, facilitating FDI etc 

In his talk ‘Creating a national electronic market in agriculture produce’, Shri R.Ramaseshan, 
Adviser, NCDEX, stated that best mechanism will be to incorporate reforms in the Mandi based 
supply chain system and pursue different models of supply, side by side, to augment the whole supply 
chain network. Since the Mandi system of supply chain is wide spread and touches the length and 
breadth of the country, therefore bypassing the system would create more problems than actually 
solving them. He spoke about creating an electronic network based national market where agri-
produce can be bought and sold without the physical boundaries of states and union territories. Shri 
Ramaseshan recommended that National market should be a centralised system and every market 
across the nation should be connected to national market electronically, creating national market 
access to everyone.

Speaking on ‘Farmer Producer Organizations and the future of agriculture marketing’, Shri Pravesh 
Sharma, Small Farmers’ Agri-Business Consortium, summarised and articulated key areas that 
need to be reformed and suggested out of the box thinking to tackle the issues pertaining to agri-
market situation in the country. He stated that future policy should think beyond the model of 
APMC and create alternative channels. Overlooking the mandi system may be counterproductive at 
this stage and through reforms the present mandi supply chain system can be upgraded to support 
the farmers better. Shri Sharma pointed out, that emergence of FPOs and FPCs will be the game 
changer in the coming years and that key to progress in the sector would be based on the initiatives 
across three key pillars i.e. Government, Private sector and FPO. 
 
Speaking on ‘FICCIs vision for agriculture marketing reforms’ Shri Arnab Kumar Hazara, FICCI, 
stated that reforms in the sector are required, not only in the infrastructure part but also on the 
legal front with the APMC act. He suggested major initiatives that need to be taken to reform the 
present APMC act such as promoting alternate markets so as to lessen intermediaries and enhance 
investments in post-harvest infrastructure, creating nationwide modern marketing infrastructure, 
in most states collection of market fee is at multiple points which have a cascading impact on prices 
etc. Most important reform should be to link farmers directly to the markets and improvement in 
extension services. He encouraged participation of the private sector to bring about the proposed 
reforms in the sector. Shri Hazara left the audience with the seven point vision for reforms in the 
agriculture marketing sector.
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“Closing Session” From (L-R): R. Ramaseshan, Pravesh Sharma, Narendra Bhooshan, 	
				     Rajesh Sinha, Arnab Kr. Hazra



Speakers’ Profiles



Samir Shah

Ashish Bahuguna

Mr. Samir Shah is currently heading the National Commodities & Derivatives 
Exchange Ltd (NCDEX) as Managing Director and CEO of the exchange. Prior to 
joining NCDEX, Shah was Chief Business Officer at Dubai Gold and Commodities 
Exchange. Shah, a mechanical engineer with an MBA in Finance, has completed an 
Advanced Management Programme from Wharton, US.

Shri Ashish Bahuguna, born on 16th February 1955, has done Bachelor of Law and 
Diploma in Developmental Studies. He is a 1978 batch IAS officer of Rajasthan cadre 
and holding the post of Secretary, Department of Agriculture and Cooperation, 
Ministry of Agriculture, Government of India.

Ashok Gulati
Mr. Ashok Gulati is the Chairman of the Commission for Agricultural Costs 
and Prices (CACP). Before joining CACP, Dr Gulati was Director in Asia of the 
International Food Policy Research Institute headquartered in Washington D.C. He 
has studied at Delhi School of Economics, where he did his Masters in Economics 
and Ph.D. on Agriculture Price Policy.

T. Nanda Kumar 
Mr. T. Nanda Kumar is currently a member of the National Disaster Management 
Authority and the Chairman designate of National Dairy Development Board 
(NDDB). He has served as Secretary in the Food and Agricultural Ministries 
during 2006-11.

G.V.Krishna Rau

Anil Meshram 

G. V. Krishna Rau holds a Post Graduate Degree in Geology and has worked as 
Geologist in Geological Survey of India for 4 years before joining IAS in 1982.  He 
has worked in different capacities in the Karnataka State Government in the Rural 
Development, Health, Food and Civil Supplies, Social Welfare, Irrigation.

Anil Meshram is the Director of Tamilnadu State Agricultural Marketing Board. 
He joined the IAS in 2000 as a Tamilnadu cadre officer and has serverd in various 
capacity with the Tamilnadu Government since then. He has completed his B.E. in 
computers science from a reputed university.

A.K Haral
Mr. A.K.Haral is the Joint Director of Agriculture (Ext), Commissionerate of 
Agriculture, Pune Maharashtra. He has got 34 years in Agriculture and related 
sectors - related to Research, Development and Extension activities. He is 
additionally working as Chief Coordinator, PPP- IAD projects in Maharashtra.



Alok Srivastava
Mr. Alok Srivastava founded Synergy Technofin in 2009. Alok is an Agri Business 
Professional with two decades of work experience in supply chain and agri-
infrastructure sector. Alok has a Master’s Degree in Tropical Plantation from 
Technical University of Dresden, Germany.

Amit Mehra
Amit is the Founder and CEO of RML. Amit started RML as a new business 
division within Reuters (later Thomson Reuters) in 2008. In 2013, Amit led RML’s 
spin-out as an independent company by raising VC money. Amit is a London 
Business School MBA and an SRCC, Delhi alumnus, Amit was honoured as a 
Young Global Leader (YGL) by the World Economic Forum in 2013.

Pankaj Khandelwal
Pankaj Khandelwal, Chairman and Managing Director of INI Farms, is a graduate 
from Indian Institute of Techonology (IIT), Kanpur and a Gold Medalist from India 
Institute of Management (IIM), Calcutta. He co-founded INI Farms in 2009 that 
works on a unique model of controlling the complete value chain of Pomegranate.

Siddhi Karnani 
Siddhi Karnani, graduated from Indian Institute of Management, Ahmedabad 
(IIM-A) in 2013 and started an agri-business company ‘Parvata Foods’. Parvata 
Foods is a socio-commercial enterprise with an objective to develop the value 
chain in fruits, vegetables and spices from Sikkim and other backward states in 
North East (NE) and Eastern India.

Bryan Lee
Bryan has an MBA from Kellogg School of Management, strong management 
background and a record of leadership. Lee is the founder member of Krishi 
Star (formerly Kisan First), an organization seeking to reduce rural poverty by 
providing farmers with greater ownership within the food value chain.

Sachid Madan 
Sachidanand Madan (Sachid) heads the Indian Operations of Technico Agri 
Sciences Ltd an ITC group company. Sachid has been working in the Food 
and Agriculture industry in India and Overseas for several years in areas like 
fruits, vegetables, edible oils, cereals, snacks etc. He is the Chairman of the Agri 
Committee of FICCI and a Director in the Agriculture Skills Council of India, a 
part of NSDC.

Ashis Mondal
Mr. Ashis Mondal, is the Founding Director of Action for Social Advancement 
(ASA), a not for profit development organization in India. He is a Post Graduate in 
Rural Development from the Xavier Institute of Social Service, Ranchi, India and 
completed higher studies on development management from University of East 
Anglia, Norwich, England.



Baskar Reddy
S. Baskar Reddy is the Executive Director of Syngenta Foundation India. He has 
over 11 years’ experience in the agriculture sector. From 2005-13, he directed the 
Agriculture, Food Processing and Water divisions at the Federation of Indian 
Chambers of Commerce and Industry. He holds a Ph.D. in Soil and Water 
Conservation Engineering from IARI, New Delhi.

Shubhendu Dash 
Mr Shubhendu Dash holds fifteen years of experience in the development of 
agri-based livelihood and value chains. Mr. Dash has promoted eight FPOs in 
Rajasthan with support from SFAC. He has also established a spices processing 
hub in Bangalore and has been successfully involved in created market linkages 
and distribution network for FPOs.

Shriram Sakharam Gadhave
Mr. Shriram Sakharam Gadhave is the President of the Vegetable Growers 
Association of India and the Junnar Taluka Farmers Producer Company 
Limited. Mr Gadhve is also a member of the National Horticulture Mission 
(NHM) for Maharashtra. He has about 26 Years in Horticultural Crops, 
Production Technology & Marketing.

A. Srinivasa Ramanujam 
A Srinivasa Ramanujam is the business head of Adani Agrifresh. He has over 
28 years of professional experience in various Agri-business companies such as 
the National Dairy Development Board, Mahindra Shubhlabh Services, Triveni 
Engineering & Industries and Reliance Retail.

Narendra Bhooshan is an IAS officer of 1992 batch, UP Cadre. He is working 
as Joint Secretary in the Ministry of Agriculture and looking after Agricultural 
Marketing Division, Integrated Nutrient Management and Sugarcane division. 
Mr. Narendra Bhooshan has done his Masters in International Development 
Policy from Duke University, USA. He is also MA, Economics and BE (Electronics 
and Communication).

Narendra Bhooshan

R. Ramaseshan 
Sri. R. Ramaseshan is the ex-Managing Director and CEO of NCDEX. He has 
completed his Engineering from REC, Bhopal and holds a Master degree in 
Business Administration from FMS, University of Delhi. After a brief stint in 
private sector, he joined Indian Administrative Services in 1982.

Arnab Kumar Hazra
Mr. Arnab Kumar Hazra is currently associated with FICCI as the Director 
Lifesciences. An alumni of Jawaharlal Nehru University, New Delhi he brings 
with him over 15 years of experience from the Industry across sectors and 
functions ranging from Consultant to research organizations, multilateral 
financial organization and Economic Advisor to an Korean Embassy.



Pravesh Sharma
Pravesh Sharma is a member of the IAS since 1982. He has worked for two decades 
in Madhya Pradesh, as well as for 3 years in the Prime Minister’s Office. He has 
also served on a five-year UN assignment (2001-2006) with the International 
Fund for Agriculture Development (IFAD).

Mr. Dinesh Kumar Jain is a 1983 batch Maharashtra Cadre IAS officer. He is the 
Additional Secretary, Department of Agriculture and Cooperation, handling 
Horticulture Division including micro irrigation, Agriculture Markets and Trade.  
He has done his B. Tech & M. Tech in Mechanical Engineering from IIT Kanpur 
and his MBA from University of Hull, UK.

Nidhi Nath Srinivas
Nidhi Nath Srinivas is the Chief Marketing Officer at NCDEX, a nation-level, 
technology driven on-line commodity Exchange. Before joining the Exchange 
on July 1st 2014, she was the Commodities Editor at The Economic Times, India’s 
largest business daily. During her long tenure at The Economic Times, she wrote 
a weekly column on commodities and agri-business. Nidhi holds a Master of 
Arts degree, University of Delhi and a Bachelor of Arts (English Literature). She 
lives in Delhi with her husband and son.

Rajesh Sinha

Sanjeev Chopra

Mr. Rajesh Sinha is the Executive Vice President of NCDEX Spot Exchange Ltd. 
(NSPOT). He has held decision making positions in coprorate, not for profit 
and private sector in various capacities in Agricultural Markets, Credit linkages, 
Business development, Supply chain management, Procurement, Warehousing, 
Supply Chain management, and consultancy.

Dr. Ramesh Chand is the Director, National Centre for Agricultural Economics 
and Policy Research (NCAP) of ICAR. Before his present assignment he worked 
as ICAR National Professor (2006-10). Mr. Chand has a Ph. D. Agricultural 
Economics from Indian Agricultural Research Institute, New Delhi. He has more 
than 30 years experience in research and teaching and has been a consultant for 
international agencies such as FAO, UNDP, ESCAP, and World Bank. 

Mr. Sanjeev Chopra (IAS), joined Department of Agriculture and Cooperation, 
Government of India in June, 2010 and looking after the National Horticulture 
Mission, National Mission on Micro Irrigation, National Horticulture Board, 
National Bee Board and Coconut Development Board. In his earlier assignment 
he has worked as Principal Secretary, Agriculture, Government of West Bengal. 

D.K. Jain

Dr. Ramesh Chand
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SFAC-NCDEX
National Conference on

New Age Agri-marketing Solutions
25 February 2014

FICCI Conference Hall, Tansen Marg, New Delhi

CONFERENCE SCHEDULE

Welcome Address Shri Pravesh Sharma, MD, SFAC
Introduction to Theme Shri Samir Shah, MD, NCDEX
Special Address Shri Ashish Bahuguna, Secretary, Agriculture & Coopera-

tion, Govt. of India
Keynote Address Dr. Ashok Gulati, Chairman, CACP
Theme Address Shri T. Nanda Kumar, Member

National Disaster Management Authority &
Chairman (Designate)
National Dairy Development Board

Vote of Thanks Ms. Nidhi Srinivas, Chief Mktg. Officer, NCDEX
10.30-10.45 TEA BREAK

11.00-11.15 Modernization of APMC Market Yards in 
Karnataka through Public Private Partner-
ship.

Shri G.V.K. Rao, Addl. Chief Secy., Govt. of Karna-
taka

11.15-11.30 Development of Integrated Agri Value 
Chains through Public Private Partnership 
in Maharashtra

Dr. Sudhir Goel, Addl. Chief Secy., Govt. of Maha-
rashtra

11.30–11.45 Linking farmers to consumers through 
Rythu Bazar in Andhra Pradesh

Shri Alok Shrivastava, Synergy Technofin, New 
Delhi

11.45-12.00 Regulatory framework of agriculture 
marketing in Tamil Nadu: Experience  and 
Lessons

Shri Anil Meshram, Director,Tamil Nadu  Agricul-
ture Marketing Board.

 09.15-10.00 Registration
10.00-10.30 Inaugural Session

                                                          Topic Panelist

 10.45–12.00 : Technical Session I : Innovations in regulatory framework of agriculture marketing

 12.00-12.15     Open House Discussion & Comments by Chair.

 12.15–13.30 : Technical Session II: Market led solutions to agriculture marketing
 Chair : Dr. Ramesh Chand, Director, National Centre for Agricultural Policy (NCAP) 

 Chair : Shri D.K. Jain, Additional Secretary, Department of Agriculture & Cooperation



14.30-14.45 Marketing of Cotton and Soybean by FPOs Shri Ashis Mondal, Executive Trustee, Action for So-
cial Advancement (ASA)

14.45-15.00 Export of Vegetables through FPO – Cor-
porate partnership

Dr. Baskar Reddy, Executive Director,  Syngenta 
Foundation, India

15.00-15.15 Marketing of Spices by FPO Shri.Shubendu Dash, Ranthambore Producer Com-
pany Ltd.

15.15–15.30 Production and direct marketing of vegeta-
bles in Mumbai – Pune region

Shri. Shriram Gadhave, Vegetable Growers’ Associa-
tion of India

15.30–15.45 “Modernizing the apple value chain – An 
initiative by Adani Group in Himachal 
Pradesh”.

A Srinivasa Ramanujam, Business Head, Adani Ag-
rifresh Ltd

                                                          Topic Panelist

 13.30–13.45    Open House Discussion & Comments by Chair.
 13.45–14.30                           LUNCH

 15.45–16.00     Open House Discussion & Comments by Chair
 16.00–16.15                                TEA BREAK

 14.30-16.00 : Technical Session III: Farmer Producer Organisations and Value Chain Integration

Closing Session

16.15-17.00

 Chair :  Shri Sanjeev Chopra, Joint Secretary, Department of Agriculture & Cooperation

Theme Speaker
Vision of Agri-marketing in the XII Plan Shri Narendra Bhooshan, Joint Secy., 

Department of Agriculture & Coopera-
tion

Creating a national electronic market in agriculture 
produce

Shri R. Ramaseshan, NCDEX

Farmer Producer Organizations and the future of agri-
culture marketing

Shri Pravesh Sharma, MD, SFAC

FICCI vision for agriculture marketing reforms Shri.Arnab Kumar Hazra, Director, 
FICCI

Vote of Thanks Shri. Rajesh Kumar Sinha, Executive 
Vice President, NCDEX.

12.15-12.30 Krishidoot: Technology platform to inte-
grate farmers in the value chain.

Shri Amit Mehra, MD, Reuters Market Light

12.30–12.45 Integrating farmers in the value chain: 
Case Study (I): Pomegranate exports

Shri Pankaj Khandelwal, INI Farms

12.45–13.00 Integrating farmers in the value chain: 
Case Study (II):  Sourcing of horticulture 
produce from Sikkim

Ms. Siddhi Karnani

13.00–13.15 Integrating farmers in the value chain: 
Case Study (III): Tomato Puree for Italian 
Chefs in Mumbai

Shri Bryan Lee, Krishi Star

13.15–13.30 Sourcing farm produce from farmers: mod-
els and challenges

Shri Sachid Madan, ITC

                                                          Topic Panelist
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